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859% @

Percentage of Europeans
who think it is important
to help people in
developing countries

34% (\%) 96%

Percentage of Percentage of

Europeans who have Europeans who say

personal involvement they have little or no

in helping knowledge of where
development EU development

countries money goes
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End of
the Millennium
Development Goals

Adoption of the

2030 Agenda for

Sustainable
Develoment

Hopes for a global
deal at COP21 in
Paris




Strategy:

Building
a comprehensive ¢
our future Campaign Toolkit
Visual Identity “ R
Subscribe to . EYD Educational
and — _ﬁ;g:f_ EE = toolkit
Disseminate |t wwoc . ¥'Handbook
the O v'Quizzes
' v'VIP booklet
Newsletter =ovooomone
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Betwesn loss and hope Tor resettlemeant In / Le SSO n P I a n S
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Factsheets & Infographlcs s
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Celebrity ambassadors
PLUS:

3 &} m v'Video and Photos

v'Radio Spots
v'Roll-ups

v''Story of the Week'
Posters




P — Results: |
our dignity Working B
LAOCd  with Partners strengthened

the campaign




Results:

Engaging

'
our future with social media
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brings new dynamics

Wl.'lﬂd HEElth Organlz aﬂnn
Organization

Thmelin ALy Fhalos | i Witlens

e 52 Co- curators
In November-December:

O DG CLIMA (8-15 Nov)

O WWEF (16-23 Nov)

d Friends of the Earth (24-31 Nov)
O UNRWA (1-8 Dec)

World Health
Drganlzattﬂn

Facebook:
*31 500 likes

Twitter:
*3 200 followers

Join the EYD Social
Media Campaign !
v'Use the #EYD2015
v'Repost — Retweet
v'Help in growing our
accounts
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DEAR assisted in reaching
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e S DEAR activities
o8 e\ Py, A o
== - RBE: *photo exhibitions
ae— e Y and competitions,
EiuuN itk ot W film and music
festivals,
105 SHO RTF‘ s swriting contests,
G Enmﬂm o | 2 development
Short Fiim CBMfest summer camps,
*"interactive
exhibitions,

=cultural events,
people and teachers'’
fora

; . . Catching the train of
Ma ke Froot Faer Pehitson to development

EC Commiissioner
Plekkiintcs .. A



Results:
Targeting

our dignity B
young people

Innovative video
#girisvaices \Wea mada itl 151 youlh lakeover of (8EU Commission account was ideas for the yo uth

fantastic! Tx f@europeaid @FanGional

Sabina, a blogger and avid

social media user, travelled

for 10 days to 5 countries in 3

Continents to witnhess

development projects funded

by the EU

(to be launched on Monday 16/11)
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Critical reflection
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PARTNERSHIPS

r 4 N

MOTTO

FACT-BASED
AND
INTERACTIVE STORY-TELLING




